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                                                                                                                Summary 

In this research, the authors are trying to provide a different view about the definition, reasons 

and traits of Pride. The researchers worked on two branches, consumer lay theories and 

Uniqueness seeking and tried to find the similarities, differences, relation between these two.  

According to various researches, pride is a psychological response that occurs as the result of 

some kind of success, winning, achievement etc. Previously, researchers tried to find out the 

relation between pride and a person‟s own behavior. Whether peoples‟ normal behavior changes 

because of it, what kinds of changes are noticed, how differently a person behaves when he/she 

goes through this etc. In addition, in the previous researches, researchers have found out the 

feeling of pride helps a person to gain self-satisfaction and self-confidence.  

Basically there are two kinds of pride, one is hubristic pride and the other is authentic pride. 

Usually, hubristic pride is belligerent and a person having this kind of pride feels that he/she is 

superior to others. Hubristic pride results in aggressive behavior and narcissism. Typically, 

people having hubristic pride tend to seek uniqueness. They usually tend to prefer things that 

major people do not prefer. Hubristic pride occurs when a person feels that he/she has a unique 

attribute or trait and that characteristic is not available in others. On the other hand, authentic 

pride occurs from struggle and effort. When a person succeeds with his/her self-courage and hard 

work, the pride that is developed within oneself is known as authentic pride. Normally, authentic 

pride holders do not look for uniqueness. They believe the glory that they have achieved is very 

much common and can be done by others if they provide same amount effort.  
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The conceptual model above shows the relationship among different types of pride, connection 

among traits, uniqueness and attribution. Incidental pride is more than misattributional. It results 

in human characteristic which has two parts, natural behavior and effort. In the third part, there 

has motivation. Each and every pride holders seek uniqueness. Some want more, some want less.  

In terms of hypothesis, there are three of them. These are:  

Hypothesis 1: Consumers experiencing incidental hubristic (vs. authentic) pride will be more 

(less) likely to exhibit uniqueness seeking by preferring a minority endorsed option. 

This hypothesis talks about the relationship between the two types of pride (hubristic and 

authentic) and level of uniqueness. From the research paper, we have learned that usually, 

hubristic pride holders look for a significant level of uniqueness. On the other hand, authentic 

pride holders do not look for that much of uniqueness. So, this hypothesis is very much relevant 

with our research as the components are very much vital and effective.  

 

Hypothesis 2: Consumers‟ need for uniqueness will mediate the effect of hubristic (vs. 

authentic) pride on the heightened uniqueness seeking in a subsequent product choice. 

This hypothesis talks about the effect of hubristic and authentic pride upon a consumer in terms 

of any product choice. For example, hubristic pride holders will look for uniqueness in any 

product and will only buy any goods or service if that is not available or affordable for mass 

people. On the contrary, in terms of authentic pride holders, they do not care for uniqueness that 

much. So, if any authentic pride holder goes to buy any product, then he/she would not care for 
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that much variation in products. Any common product that will satisfy his/her demand will be 

suitable for that person.  

 

Hypothesis 3: Given a pride experience, entity (vs. incremental) theorists are likely to attribute 

the experience to their traits (vs. efforts), and therefore feel hubristic (vs. authentic) pride, which 

increases (vs. does not affect) their subsequent uniqueness-seeking tendency. 

In this hypothesis, the researchers drew connection among experience, hubristic pride and 

uniqueness seeking tendency. Some people think experience is one of the attributes and it can be 

a measurement of pride. Thus they seek pride depending on the level of their experience. On the 

other hand, experience is an item of hubristic approach. Thus, people who thinks experience is 

one of the traits to measure pride, they usually become uniqueness seekers.  

 

In this research paper, researchers presented the results as well. The survey was done among 

male and female students of different universities. From the results of various studies and 

measurement methods, it can be understood that hubristic pride holders are happier, they possess 

more control over others. In addition, the level of uniqueness seeking is higher among hubristic 

pride holders. Throughout the research, authors studied that hubristic pride holders are 

aggressive and they have a tendency of being self satisfied and self confident. These types of 

people have pride on their own characteristics and in most of the cases they believe that these 

traits or behavior are there assets and they are made in this way. Which is why hubristic pride 

holders think they are unique and they always seek for special products that are not available 

everywhere or not affordable by everybody. As a result the thirst or hunger for unique products 

is very much higher among hubristic pride holders. Moreover, as they are self confident, they are 

more confident in their day to day life.  
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                                                                                                     Critical Review 

Everybody is unique in his/her own way. It is very difficult to be someone. Some people do not 

want to be because they have pride. People are created as individuals. Pride makes people unique 

in their own way. In terms of consumer behavior, uniqueness matters a lot. If someone pays keen 

attention to a consumer‟s behavior, he/she can notice how people seek uniqueness. Consumers 

always want something new, something different. If anybody declares anything that only one 

piece in this world, people will get mad on it. People always want to be different from others. 

They always try to find out unique product to buy something. For example, Ferrari and Rolls 

Royce both are posh and exclusive brands. But buying a Ferrari is much easier than buying a 

Rolls Royce due to some certain restrictions and criteria. For this reason, Rolls Royce has 

become much unique brand. That is why; people crave for Rolls Royce and have a soft corner for 

it. This type of attitude and feelings are the result of pride. 

The research paper “Proud to Belong or Proudly Different? Lay Theories Determine Contrasting 

Effects of Incidental Pride on Uniqueness Seeking” is written by three known writers XUN 

(IRENE) HUANG, PING DONG and ANIRBAN MUKHOPADHYAY. This research paper 

basically talks about the effect of incidental pride on consumer preference and buying. It also 

focuses on how pride motivates a person to be unique and makes him/her choose distinctive and 

unique products. 

Basically, there are two types of pride, one is hubristic pride and the other is authentic pride. 

Hubristic pride talks about the pride that arises from personal characteristics, traits and attributes. 

Usually hubristic pride holders are narcissists and prone to shame. Moreover, hubristic pride 

holders believe that success is pre-determined and luck of the draw. Success does not have to do 

anything with hard work (Herbert 2007). Hubristic pride is not usually appreciated or motivated. 

Hubristic pride is fueled by arrogance and conceit, and is associated with anti-social behaviors, 

rocky relationships, low levels of conscientiousness and high levels of disagreeableness, 

neuroticism, narcissism, and poor mental health outcomes. Hubristic pride, and its associated 

subjective feelings of superiority and arrogance, may facilitate dominance by motivating 

behaviors such as aggression, hostility, and manipulation (Kaufman 2012). 
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On the other hand, authentic pride comes from hard work, struggle and effort. This kind of pride 

is not linked with personal attributes of traits. Authentic pride is fueled by the emotional rush of 

accomplishment, confidence, and success, and is associated with pro-social and achievement-

oriented behaviors, extraversion, agreeableness, conscientiousness, satisfying interpersonal 

relationships, and positive mental health. Authentic pride is also associated with genuine self-

esteem, which is high self-esteem controlling for narcissism. Authentic pride and its associated 

subjective feelings of confidence and accomplishment may facilitate behaviors that are 

associated with attaining prestige. People who are confident, agreeable, hard-working, energetic, 

kind, empathic, non-dogmatic, and high in genuine self-esteem would draw inspiration from 

others and would want to be emulated by others. They believe they are successful because they 

have given their best effort for it (Kaufman 2012).  

This research is a primary research with original information. They researchers made this 

research paper with proper sections and sequences. They have started this research with a proper 

and elaborate background. Then the authors provided a theoretical development where a 

conceptual model is provided. After that three hypothesizes were provided which were very 

much significant and related to the topic. In the end, they have provided an in detailed and vast 

result with proper calculation and analysis.  

Though there are some drawbacks or lacking in the sections. The authors did not provide any 

analysis or description of the conceptual model. Only giving the chart and leaving it with no 

details was not a good decision. 

The authors have used quantitative approach to perform the research. They have surveyed male 

and female students of different universities to come to a final result. Researchers have used 

primary data and secondary data to conduct the research. Vast number of journals, research 

papers, books and articles were consulted and used as references. In terms of hypothesizes, 

researchers have covered all the relevant topics. 

Authors have used different journals (e.g. Journal of consumer research, Journal of marketing 

research, Journal of consumer psychology etc.), handbooks (Handbook of Research Methods in 

Social Psychology, Handbook of emotions etc), bulletins (Personality and Social Psychology 
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Bulletin), and newspaper articles to complete the work. Moreover, the authors have implemented 

deductive reasoning approach in this research paper. According to the definition of Butte 

College, “Deductive reasoning starts with the assertion of a general rule and proceeds from there 

to a guaranteed specific conclusion. Deductive reasoning moves from the general rule to the 

specific application: In deductive reasoning, if the original assertions are true, then the 

conclusion must also be true.” Statistical and logical evidence is used to conduct this research. In 

addition ANOVA method was used in this paper. 

The data collected for the sake of research was very much adequate. Researchers have collected 

these data consistently for a long period of time (e.g. data for study 1 was collected at September 

2013; data for study 3 was collected at January 2014 etc.) Collection procedures of these data 

were supervised by the authors as well. The interpretations given in this research paper are very 

much reasonable and credible. If we look at the whole research process, data collection, result 

etc. we can come to this conclusion. The objective of this research was to find out the effect of 

Incidental pride in uniqueness seeking. Moreover, researchers wanted to find out the effect of 

pride and uniqueness seeking trend in consumer behavior, preference and buying. This topic is 

very much relevant and useful to the marketers. If they want to find out the demand of a certain 

product or service among a certain range of customers, they should have to know if those 

customers are uniqueness seekers or not. Moreover, this topic is very much important if 

marketers want to increase their sales. So we can say that this research contribute to their 

relevant field. 

Despite all these, we have to understand that every research has limitations. No research can be 

100% perfect. In this research, the authors have presented their hypothesis and tried to prove it 

with logical, reasonable and effective arguments and analysis. There can be people with different 

thinking as well. Of course, all the points cannot be covered up in one single research paper. 

There can be several portions that might be left out. But we cannot solely blame the authors for 

this.  In this research paper, the researchers came to the conclusion that incidental pride does 

increase the hunger for uniqueness seeking in terms of hubristic pride holders. In terms of 

authentic pride holders, the effect is less strong. But, in the end, it all depends on human feelings. 

Human beings are not all the same. Some can behave differently; many people can be hubristic 

pride holders but do not look for uniqueness in products. This type of scenario can happen as 
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well. So we cannot say that the results found in this research paper are applicable for all the 

people. In the end, it can be said that this was a informative and interesting research paper and 

worth to read. 
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